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This report captures a holistic view of the best 
practices adopted by Telenor Pakistan during 2014 
and their impact that continues to contribute towards 
empowering societies. It covers the creation of 
shared value, both for society and business, by 
various departments and work streams of our 
company - not as a byproduct, but as a guiding 
principle that has given them their professional 
vision. All information is presented in words, 
photographs and infographics. 

Web links to relevant pages on Telenor Pakistan and 
Telenor Group websites are also included for the 
readers who wish to explore any given subject in 
more detail.

Readers are welcome to contact us at 
press.center@telenor.com.pk for any further 
information. For Telenor Group Sustainability report 
2014, please visit www.telenor.com/sustainability



Investment in critical infrastructure keeping long 
term sustainability in mind is not only part of Telenor  
Pakistan’s business strategy but equally vital for the  
society. This is reflected in Telenor Pakistan’s wide  
outreach across the country through more than  
220,000 Sales & Service Centers, Franchises and  
Retailers, as of May 2015 as well as efforts towards-
supply chain capacity building. As for contribu-
tions to the national exchequer, Telenor Pakistan 
has paid PKR 176 Billion since its inception in 2005 in 
varous forms of direct and indirect taxes. Over PKR 7 
Billion have also been contributed towards Unversal 

the industry and introducing a number of ways to 
capitalize on existing resources through customer 
friendly products and services for the very first time. 
As the second largest operator in Pakistan’s telecom 
industry with  over  36  million customers  as  of
March, 2015  and the country’s largest 3G network,
Telenor  Pakistan  takes  pride in being part of an
industry that can touch people’s lives directly at
the   grass   root  level,  and   understands  the
responsibilities  affiliated  with the  stature. From
encouraging entrepreneurship with mobile internet
to making financial inclusion a  reality in Pakistan,
Telenor Pakistan has linked its  business strongly
with empowering societies and  contributing  as  a
responsible corporate citizen to the local economy.



Telenor Pakistan is the provider of 
high quality voice and data commu-
nication services in Pakistan. We are 
100% owned by Norway based Tele-
nor Group - an international tele-
com giant operating in 13 markets 
across Europe and Asia. Telenor 
Group is among the largest mobile 
operators in the world with 186 
million mobile subscriptions and a 
workforce of approximately 33,000 
employees1 .  

Founded in 2005, Telenor Pakistan 
began as the fifth operator in 
Pakistan’s telecom market and has 
worked its way up to be the second 
largest operator in the country in 
terms of number of subscribers.  As 
of March 2015, our subscriber base 
stands at over 36 million. 
Headquartered in Islamabad, we 
have the largest 3G network in the 
country covering over 80 cities and 
serving nearly  4  million 3G users
every day. In March 2014, Telenor
Pakistan  and  Tameer  Microfinance
Bank won two coveted GSMA2 awards,

largest Mobile Financial Service – at
for Easypaisa - Pakistan’s first and

the Mobile World Congress held in
Barcelona, Spain. 











Translating policy into action, our business 
growth  has expanded our family of 
employees to over 2,400, as of March 
2015  whilst indirectly  creating emplo-
ment opportunities for thousands of 
citizens. Staffing at franchise  level reac es 
up to 5,500 across Pakistan, thereby 
respecting the right to employment and a 
fair opportunity  regardless of race, 
religion, cast, sect and gender. 
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An EPA (Environmental Protection Agency) 
approved third party was engaged to 
observe air emissions from power 
generators and cars during 2014. All 
National Environment Quality Standards 
(NEQS) were met during the evaluation. 
During 2014, 19 key contractual 
procurements were also assessed from 
Environment Sustainability perspective.

The following graph shows the consistent 
decline in purchase of fuel in each quarter 
of the past four years, which highlights 
Telenor Pakistan’s dependence on greener 
alternatives to generate power.  












