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Appendix - Broadcast
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386
348
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424

333
380

47

311

56

133
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70

716

71

Q3
2003

Q4
2003

Q1
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Q2
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Q3
2004

Q4
2004

Q1
2005

Broadcast

1 194

1 310 1 306 1 336 1 330 1 375 1 390

27 %24 %
32 %

29 %27 %29 %
26 %
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Q1
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Revenues (NOKm) / EBITDA % EBITDA  and Capex (NOKm) EBIT (NOKm)

Excludes sales gains / losses

EBITDA CAPEX
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Q1
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948

1 037 1 062 1 063 1 073
1 111 1 139

11 %

19 %20 %
18 %

23 %

18 %

21 %

Q3
2003

Q4
2003

Q1
2004

Q2
2004

Q3
2004

Q4
2004

Q1
2005

235

192
218 212

126

213
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58
26

Q3
2003

Q4
2003

Q1
2004

Q2
2004

Q3
2004

Q4
2004

Q1
2005

Revenues (NOKm) / EBITDA % EBITDA  and Capex (NOKm) EBIT (NOKm)

EBITDA CAPEX

Excludes sales gains / losses

Broadcast - Distribution

46
74

115 117

-16 -4

143

Q3
2003

Q4
2003

Q1
2004

Q2
2004

Q3
2004

Q4
2004

Q1
2005
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DTH 
Basic Tier Households 236 000

2.9 mill households on different platforms
Households

Monthly 
ARPU

DTH
Premium Pay-TV Subscribers NOK 303 851 000

Cable-TV
Basic Tier,Premium Pay-TV and Internet

616 000 NOK 144 

SMATV
Households in small antenna TV-networks

1 197 000 NOK 28 

DTT
Premium Pay-TV Subscribers in Finland

NOK 185 16 000

2 916 0002 916 000
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DTH subscriber and ARPU growth

DTH subscribers (‘000) and ARPU (NOK)

Subscriber growth in all 
countries

ARPU levels out as new 
customers have lower priced 
subscriptions
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6

DTH Churn utvikling

Customer/market
Still low churn

41 %

33 %

19 %
16 % 17 % 15 %

2000 2001 2002 2003 2004 Q1 2005

• Increased customer 
satisfaction
- Content and pricing
- Operational excellence

• Piracy control through 
Conax system

Observations 
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Cable subscriber and ARPU growth

Cable subscribers (‘000) and ARPU (NOK) Observations 

High speed internet and 
digital TV drives Cable TV 
revenue

Pricing and packaging –
subscriber poll in Norway

Strong competition in 
Sweden resulted in reduced 
number of subscribers

8

313 317
303 310 303 295 297

46 % 45 %
50 % 52 %

60 % 59 %

64 %

Q3
2003

Q4
2003

Q1
2004

Q2
2004

Q3
2004

Q4
2004

Q1
2005

Broadcast - Transmission

144 152 160 183 190 174

25

144

13

671

1812
65

34

Q3
2003

Q4
2003

Q1
2004

Q2
2004

Q3
2004

Q4
2004

Q1
2005

119
79

140 142

-488

156 161

Q3
2003

Q4
2003

Q1
2004

Q2
2004

Q3
2004

Q4
2004

Q1
2005

Revenues (NOKm) / EBITDA % EBITDA  and Capex (NOKm) Operating Cash Flow (NOKm)

EBITDA CAPEX

Excludes sales gains / losses
Operating Cash Flow = EBITDA - CAPEX


