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At the time of writing, the world is 
grappling with a public health crisis. In 
every society, people are exploring new 
ways of educating their children, 
running their businesses and 
maintaining critical societal functions. 
The health and welfare of millions of 
people are at stake.  When a crisis like 
COVID-19 hits, it is a reminder of our 
shared commitment and responsibility 
to support the societies we are part of. 

At Telenor, we have a purpose, which is 
about connecting people to what 
matters most and empowering societies. 
In the light of the COVID-19 situation, 
this purpose is more relevant than ever.
Mobile technology is already at work to 
help the world address the current 
crisis. Telenor is involved in a range of 
initiatives to assist government 
agencies and to help people and 
businesses cope with the disruption 
they face. Our commitment to 
responsible business conduct and our 

ambition of empowering societies 
remain firm. In 2020 and beyond, we 
will continue to explore new ways of 
creating positive impact for customers 
and societies.

At Telenor, we fully support the UN’s 
2030 Agenda for Sustainable 
Development and the Global Compact 
Principles. Together with our partners, 
customers and stakeholders we are 
striving to raise standards in our 
operations and supply chains. Across 
our markets, we are providing access to 
services and opportunities that help the 
world deliver on the UN Sustainable 
Development Goals. The empowering 
capabilities of mobile phones have led 
us to focus particularly on SDG 10, 
“Reduced Inequalities”. 

Climate change is the greatest 
challenge of our generation. Over the 
last decade, Telenor has strived to 
deliver transparent reporting of our 

emissions. We have focused on energy 
efficiency initiatives in our network 
operations, understanding climate-
related risks and the business potential 
for delivering climate-friendly 
technologies. Going forward, we will 
step up these efforts and seek to further 
reduce our carbon footprint. Our people 
and our culture are at the heart of our 
commitment to sustainability. We all 
share the same ambition, as SDG 10 is 
part of our global business strategy. We 
are confident that by providing access 
to essential services and by contributing 
to improved working and operating 
standards, we will foster inclusion and 
empowerment in all the markets we 
serve.

Sigve Brekke, President & CEO 
Telenor Group

CONNECTED TO WHAT MATTERS MOST
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SDG IMPACT ASSESSMENT

HOW TELENOR HELPS EMPOWER SOCIETIES:    
SDG IMPACT 

Our strategic SDG approach 
At Telenor, we continue to believe that 
addressing the United Nations Sus-
tainable Development Goals (SDGs) is 
not just the right thing to do, but also a 
sensible business decision. Our strategic 
focus remains on reducing inequali-
ties (SDG 10), which is embedded in 
Telenor’s global business strategy and 
realised through a range of multi-SDG 
impact initiatives. 

Building on our first impact assessment 
in 2018, this year we have also taken 
into consideration the risks from our 
business activities. This has helped us to 
paint a broader picture of our areas of 
SDG impact. 

Progress towards the SDGs
In 2019, we continued to induce positive 
impact on societies through our strate-
gic approach that rests on two pillars: 
providing access to our services; and 
raising standards across our operations 
and supply chain. 

Providing access to our services in-
cludes amongst others providing access 
to education (SDG 4) striving to ensure 
women’s full participation and equal 
opportunities (SDG 5), and enabling 
smart services with potential to cut 
global carbon emissions (SDG 13). 

Raising standards across our operations 
includes, amongst others, improving 

working conditions in our supply chain 
(SDG 8), reducing our emissions (SDG 
13), minimising  corruption (SDG 16), 
and promoting gender equality across 
our workforce (SDG 5).

Telenor continued to leverage partner-
ships for the goals (SDG 17) in 2019. 
Collaboration with our partners, includ-
ing UNICEF and Plan International, ele-
vated our impacts on the SDGs through 
several initiatives, such as digital birth 
registration and our efforts to improve 
children’s online safety. 

We also continued to support farm-
ers, leverage big data for social good, 
strengthen gender equality in tech, and 
promote financial inclusion. Telenor’s 
partnership with industry peers through 
the Joint Audit Cooperation has also 
helped elevate impact on improving 
working conditions in our supply chain.

In 2016, we set ambitions to  
meet by 2020

Acknowledging our risks
We are also aware that, like any busi-
ness, there are risks that result from our 
business activities that could have det-
rimental impact on the SDGs. Telenor’s 
material risks and mitigating actions 
to address them are discussed in the 
respective sections of the Sustainability 
Report 2019. 

Some of our key risks include cyber 
security and privacy (SDG 9) as well as 
human rights issues, such as freedom 
of expression and working conditions 
in our supply chain (SDG 16). Other key 
risks are children’s online safety (SDG 3), 
handling of electronic waste (SDG 12), 
rising energy consumption (SDG 7), and 
the risks associated with climate change 
(SDG 13). 

Climate change is one of the defining is-
sues of our time, with a role for all actors 
in society to play in taking action. This is 
why we have set targets to reduce our 
emissions by 2030. 

Our 2030 climate targets:
Carbon-neutral business  
operation in the Nordics

50% reduction in emissions  
from Asian operations

Seven million digital birth registrations 1 

Achievement by year-end 2019: 780,000 11 %

Four million children receive training in online safety

Achievement by year-end 2019: 3,300,000 83 %

100,000 hours of capacity building

Achievement by year-end 2019: 134,000 > 100 %

1 It is not likely that Telenor and partners will reach the 
original ambition of 7 million digital birth registrations 
by 2020. This is due to challenges including training 
capacity of users and delays in improved solution 
rollout. The revised target is to reach 2 million.
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Telenor’s global business contributes to 
society in a multitude of ways. Our digital 
services impact local economies via 
direct value creation, innovation and 
productivity gains in other industries, 
employment, investments in future value 
creation, and contribution to public 
finances via taxes and other levies. 

We also believe that our business 
impacts social standards positively by 
exercising good corporate governance 
and compliance with good business 
conduct, and by enhancing sustainable 
business practices which drive the focus 
on social and working conditions in other 
sectors. 

UN Sustainable Development Goals
The participation of business in the 
implementation of the UN Sustainable 
Development Goals (SDGs) is critical as a 
key driver of innovation and employment. 
Mobile technology has a key role to play, 
providing connectivity and services for 
billions of people around the world.

At Telenor we are committed to UN 
Sustainable Development Goal #10 
Reduced Inequalities as we believe this is 
where we can deliver the most impact. 
We believe the most effective way for us 
to contribute to this goal is to deliver 
wider access to our services and to raise 
the standards of our own work and help 
raise those of our partners in society.

We are focused on amplifying and 
accelerating our impact on the SDGs, 

through working with partners on 
initiatives such as mobile birth 
registration, growing children’s resilience 
online, and focusing on decent working 
conditions in our supply chains. We have 
set targets for this work and have 
detailed our progress in this report. From 
services such as mobile money and 
mobile agriculture, to big data for social 
good and mobile health services, we are 
making a difference and contributing to 
the Sustainable Development Goals.

Tax policy
Our commitment 
It is Telenor Group’s responsibility and our 
ambition to contribute to economic, 
environmental and social development in 
countries where we are present, acting 

with accountability and transparency. We 
aspire to be a trusted company, 
recognised for strong business ethics. We 
recognise the sovereign right of all States 
to introduce new tax legislation and to 
amend old legislation. We understand the 
importance of the taxes we pay in 
supporting the development and growth 
of the communities in which we operate, 
and take a responsible approach 
respecting our tax obligations.

We support a stable and transparent 
fiscal environment that is based on 
universal tax principles, levying tax based 
on predictable legislation applied by 
objective authority, and tested by 
independent court systems. Our aim is to 
engage constructively in dialogue with 

HOW TELENOR IMPACT SOCIETIES

At Telenor we are committed to UN Sustainable Development Goal #10 Reduced 
Inequalities as we believe this is where we can deliver the most impact. We believe the 
most effective way for us to contribute to this goal is to deliver wider access to our services 
and to raise the standards of our own work and help raise those of our partners in society.
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COUNTRY-BY-COUNTRY REPORTING
Financial Year 2017

*NOK in millions Revenues* EBITDA* Capex*
Profit  

before taxes*

Corporate 
income tax 
(CIT) paid*

Employees 
total per 31.12 

Norway 31 490 10 823 7 817 9 318 1 486 5 364

Sweden 15 121 5 560 1 846 4 147 684 1 985

Denmark 5 620 1 116 654 1 580 -344 1 789

Hungary 4 591 1 525 310 1 037 147 1 183

Bulgaria 3 159 1 227 222 664 59 2 169

Serbia 3 374 1 047 267 456 122 1 283

Montenegro 448 150 78 76 11 276

Thailand 18 989 7 571 4 028 981 131 4 532

Malaysia 12 238 5 701 2 580 3 690 978 2 323

Bangladesh 13 155 7 704 1 502 5 031 2 040 3 118

Pakistan 9 185 4 344 1 545 2 518 934 5 570

Myanmar 6 427 2 768 2 551 1 743 460 818

Telenor Group 124 756 48 891 23 543 21 960 6 854 30 800

This table specifies the most important elements of Telenor’s direct economic contribution country-by-country. It includes Telenor’s 
revenues, EBITDA, capital expenditure, the corporate income taxes paid in 2017 and the number of employees, ex. India. The table does 
not specify all taxes and fiscal levies – only Corporate Income Tax (CIT) is included. 

corporate income tax rate has been 
reduced in some countries over the last 
few years, which will have an impact on 
our payable taxes. Entering 2017, Norway 
reduced the corporate income tax rate 
from 25 per cent to 24 per cent, and in 
2018 the tax rate will be 23 per cent. In 
Hungary, the corporate income tax was 
reduced from 19 per cent to 9 per cent in 
the same period. However, corporate 
income tax (CIT) is only one part of our 
total tax contributions - we also pay 
several industry-specific taxes, fees, 
indirect taxes (VAT, GST, sales tax, etc.) 
and customs duties. 

Telenor Group follows the terms of 
applicable Double Taxation Treaties, 
relevant OECD guidelines in dealing with 
transfer pricing and establishing taxable 
presence, and the recently introduced 
BEPS initiatives. We endorse the aims of 
transparency and fairness across the 
global tax system, exchange of financial 
information, and concerted action to 
fight base erosion and profit shifting. Our 
policy and practice is in line with 
legislation in all our markets.
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SDG impact can be seen through two 
lenses. The first lens describes the positive 
impact of Telenor’s products and services 
on the SDG targets. The second shows how 
Telenor’s potential and actual risks may 

also impact the SDG targets. Together they 
paint a broad and interconnected picture of 
which SDGs Telenor has most impact on. In 
the diagram below, the size of the SDG box 
reflects Telenor’s impact.

TELENOR’S SDG IMPACT 
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the relevant authorities on tax legislation, 
such as reviews of tax rules and the need 
for any changes. We support initiatives to 
improve international transparency in 
taxation matters, including OECD 
measures on country-by-country
reporting and automatic exchange of 
information.

Governance
Telenor Group has an internal Policy on 
Tax. This Policy is approved by our Group 
President & CEO. The Policy is owned by 
our Group CFO, who is responsible for the 
tax strategy, the supporting governance 
framework and for management of tax 
risk. 

Day-to-day responsibility for each of 
these areas sits with the Group Head of 
Tax, who reports to the CFO and will be 
communicating our tax strategy 
throughout the group. Furthermore, 

Telenor ś Code of Conduct is our 
backbone, defining the ethical standards 
for how we all conduct our business. 

Ambitions
Telenor Group shall be a prudent 
taxpayer worldwide, and is committed to 
ensuring compliance with all relevant 
legal tax filing, tax reporting and tax 
payment obligations globally. We 
recognise a responsibility to pay the 
correct amount of tax in each of the 
jurisdictions in which we operate. We may 
respond to tax incentives and 
exemptions, and aim to avoid double 
taxation on capital gains and dividend 
repatriation. Contracts entered into 
between separate legal entities within 
Telenor Group shall be documented and 
be in accordance with the arm’s length 
principle.

We shall be open and transparent with 

tax authorities about our tax affairs, and 
provide the information that is necessary 
for those authorities to perform their 
work in a collaborative, courteous and 
timely manner. 

Telenor Group aims to apply diligent 
professional care and judgement, 
including ensuring that all decisions are 
taken at an appropriate level and 
supported by documentation that 
evidences the judgements involved. We 
shall always be able to defend our 
positions, and external advice may be 
sought in relation to areas of complexity 
or uncertainty to support the Group in 
complying with its tax strategy.

We aim to manage tax risk in the same 
way as any other operational risk across 
the Group. Business heads will generally 
take the lead role in identifying, 
managing and monitoring tax risks within 
the business. Business heads are required 
to immediately notify the Tax Policy 
owner regarding matters that may 
represent a tax exposure, and 
continuously update the Tax Policy owner 
on any subsequent developments. 

In international matters, we shall follow 
the terms of the relevant Double Taxation 
Treaties and relevant OECD guidelines in 
dealing with such issues as transfer 
pricing and establishing taxable
presence.

Transparency
Concerns with regard to so-called tax 
havens have been mounting in recent 
years. Extensive efforts are ongoing 
internationally to prevent tax evasion and 
non-disclosure of financial information 
through the use of tax havens. Norwegian 
authorities have concluded tax 
information exchange agreements with a 
number of new countries. Norwegian 
requirements for country-by-country 
reporting have so far only been 
introduced for large companies and the 
issuers of listed securities in the 
extractive and forestry industries. 

Telenor Group shall be a prudent taxpayer worldwide, and is committed to ensuring 
compliance with all relevant legal tax filing, tax reporting and tax payment obligations 
globally.
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SDG impact can be seen through two 
lenses. The first lens describes the pos-
itive impact of Telenor’s products and 
services on the SDG targets. The second 
shows how Telenor’s potential and 

actual risks may also impact the SDG 
targets. Together they paint a broad 
and interconnected picture of which 
SDGs Telenor has most impact on. In the 
diagram below, the size of the SDG box 

reflects Telenor’s impact.

You can read more in Telenor Sustaina-
bility Report at telenor.com/investors/
annual-report-2019 - page 42-56.

TELENOR’S SDG IMPACT 

Industry, Innovation,  
and Infrastructure
Cyber security and privacy remain two of our 
most material risk areas, and in 2019 Telenor 
increased efforts on maintaining resilient digital 
infrastructure. We saw a 73% decrease in basic 
cyber security incidents, reflecting our increased 
security efforts in our business units, and 
progress towards SDG target 9.1. 

Responsible Production  
and Consumption
Growing demand for ICT products and mobile 
devices, and their increasingly short lifespans, 
has resulted in e-waste becoming a significant 
concern and risk for the ICT industry. All Telenor 
business units are mandated to secure sustainable 
waste management, and in 2019 Telenor resold 
or recycled 99% of the 3,900 tonnes of e-waste 
removed from active operations. 

Climate Action  
Despite rising demand for 
mobile services, leading to an 
increase in our operational 
energy consumption and carbon 
emissions, the overall effect 
of the mobile industry is one 
of enablement. To address our 
own climate impact, Telenor has 
recently set climate targets. 

Quality Education
In 2019, Telenor and UNICEF trained 
almost 600,000 children about 
online safety, created awareness 
for more than 200,000 parents 
and launched an online awareness 
campaign that reached 13 million 
citizens in Bangladesh — positively 
impacting SDG target 4.7. 

Decent Work and Economic Growth 
Supply chain risk management continues to be high 
on Telenor’s materiality assessment. In 2019 we 
continued to monitor and enforce the Supplier Conduct 
Principles, which contracting parties agree to, and 
include requirements on the respect for human rights, 
health and safety, labour rights and working conditions, 
conflict minerals, environment, privacy and freedom of 
expression and prohibited business practices. We also 
launched a number of road safety initiatives in 2019. 

Peace, Justice, and Strong Institutions
By year-end 2019, our Digital Birth Registration initiative had registered 780,000 
births in Pakistan, providing an identity to previously unregistered children and 
allowing greater access to health and education services. 

We are aware of the risks of corruption and unethical business practices associated 
also within our supply chain and have a number of initiatives including our Code of 
Conduct aimed to reduce these risks impacting SDG target 16.5. 

Reduced Inequalities
Telenor has initiated programmes that address 
multiple goals and targets. Through this range of 
digital inclusion initiatives, Telenor is ultimately 
inducing positive impacts on societies and 
reducing inequalities.
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REDUCING INEQUALITIES BY RAISING STANDARDS

LEVERAGING DIGITAL SERVICES TO EMPOWER SOCIETIES 

One of the most direct ways we can reduce inequalities is by
raising standards within our own workplace.

Digital services can be a powerful enabler of more empowered and 
inclusive societies all over the world. 

DIGITAL BIRTH REGISTRATION
Approximately 1.1 billion people across the globe do not have an 

official identity — a challenge that can mean reduced access 

to healthcare, education, or exploitation of vulnerable children. 

Telenor continued to address this challenge through Digital Birth 

Registration together with UNICEF and local authorities, using 

an app to allow children and babies to have their birth formally 

registered. By the end of 2019, 780,000 children had been 

registered through the app in Pakistan and Myanmar. 

BUILDING A DIVERSE AND INCLUSIVE CULTURE
We are striving to create diversity and inclusion in our own work-

force as well as outside. In order to better understand our current 

performance in this area we conducted our first global pay-gap 

analysis in 2019. We also continued to implement initiatives to 

promote diversity and inclusivity such as the Women Inspiration 

Network (WIN) and Open Mind — a programme that continues to 

provide meaningful employment opportunities for persons with 

disability. 

MAKING CITIES SMARTER
Digital tools and services offer opportunities for cities to drasti-

cally improve liveability. Telenor Norway’s ‘Smart Kommune’ ini-

tiative has been leveraging the benefits of digitalisation and has 

worked with more than 130 Norwegian municipalities. In 2019 

the scope was extended to large cities, with a focus to address 

climate change, mobility challenges, and smart buildings. 

RAISING STANDARDS IN THE SUPPLY CHAIN
We work on raising standards in our supply chain on topics such as 

working conditions, health and safety, and labour rights through 

awareness raising and capacity building. Through our global e-lear-

ning module ‘People First: Raising Standards’ we continued to build 

awareness and capacity in 2019. We complemented our supply 

chain efforts with regular and risk-based supplier monitoring pro-

cesses, having carried out over 3,600 supplier inspections in 2019.

SDGs addressed
The Digital Birth Registration initiative pro-

vides an identity to previously unregistered 

children (16.9), who can then gain improved 

access to  education (4.1), social security (1.4), 

and protection from trafficking (16.2). Telenor 

contributes to SDG 17 through partnership 

with UNICEF and the governments of Pakistan 

and Myanmar (17.16).

SDGs addressed
Our efforts to monitor and improve diversity 

and inclusion help to increase women’s 

participation in the workforce and create 

equal opportunities for leadership (5.5) with 

fuller, more productive employment and 

equal pay for work of equal value (8.5), which 

ultimately promotes social and economic 

inclusion (10.2).

SDGs addressed
With such a diverse range of potential 

applications, the SDG impact of the Smart 

Kommune initiative is large and varied. At 

its core, this initiative centres on engaging 

public-private partnerships (17.17) and 

fostering sustainable innovation (9.4) in order 

to promote inclusive development in towns 

and cities (10.2). 

SDGs addressed
The educational content of People First helps 

to boost the relevant skills for employment 

and decent jobs (4.4) and protect workers 

throughout the supply chain (8.8). Together 

our efforts empower all workers (10.2) irre-

spective of gender or other status.

Challenges With increasing demand for digital services comes an increasing expectation for securely stored, private data. Cyber security and data privacy are 

taken seriously by Telenor. Read more about Telenor’s efforts in these areas in the 2019 Sustainability Report.

Challenges In 2019, our greatest risk area continued to be road transportation. Four fatalities were reported in our Pakistan and Bangladesh operations. 

More details can be found in the 2019 Sustainability Report.
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COUNTRY-BY-COUNTRY REPORTING
Financial Year 2017

*NOK in millions Revenues* EBITDA* Capex*
Profit 

before taxes*

Corporate 
income tax 
(CIT) paid*

Employees 
total per 31.12 

Norway 31 490 10 823 7 817 9 318 1 486 5 364

Sweden 15 121 5 560 1 846 4 147 684 1 985

Denmark 5 620 1 116 654 1 580 -344 1 789

Hungary 4 591 1 525 310 1 037 147 1 183

Bulgaria 3 159 1 227 222 664 59 2 169

Serbia 3 374 1 047 267 456 122 1 283

Montenegro 448 150 78 76 11 276

Thailand 18 989 7 571 4 028 981 131 4 532

Malaysia 12 238 5 701 2 580 3 690 978 2 323

Bangladesh 13 155 7 704 1 502 5 031 2 040 3 118

Pakistan 9 185 4 344 1 545 2 518 934 5 570

Myanmar 6 427 2 768 2 551 1 743 460 818

Telenor Group 124 756 48 891 23 543 21 960 6 854 30 800

This table specifies the most important elements of Telenor’s direct economic contribution country-by-country. It includes Telenor’s 
revenues, EBITDA, capital expenditure, the corporate income taxes paid in 2017 and the number of employees, ex. India. The table does 
not specify all taxes and fiscal levies – only Corporate Income Tax (CIT) is included. 

corporate income tax rate has been 
reduced in some countries over the last 
few years, which will have an impact on 
our payable taxes. Entering 2017, Norway 
reduced the corporate income tax rate 
from 25 per cent to 24 per cent, and in 
2018 the tax rate will be 23 per cent. In 
Hungary, the corporate income tax was 
reduced from 19 per cent to 9 per cent in 
the same period. However, corporate 
income tax (CIT) is only one part of our 
total tax contributions - we also pay 
several industry-specific taxes, fees, 
indirect taxes (VAT, GST, sales tax, etc.) 
and customs duties. 

Telenor Group follows the terms of 
applicable Double Taxation Treaties, 
relevant OECD guidelines in dealing with 
transfer pricing and establishing taxable
presence, and the recently introduced 
BEPS initiatives. We endorse the aims of 
transparency and fairness across the 
global tax system, exchange of financial 
information, and concerted action to 
fight base erosion and profit shifting. Our 
policy and practice is in line with 
legislation in all our markets.
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and customs duties. 

Telenor Group follows the terms of 
applicable Double Taxation Treaties, 
relevant OECD guidelines in dealing with 
transfer pricing and establishing taxable
presence, and the recently introduced 
BEPS initiatives. We endorse the aims of 
transparency and fairness across the 
global tax system, exchange of financial 
information, and concerted action to 
fight base erosion and profit shifting. Our 
policy and practice is in line with 
legislation in all our markets.
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SOCIAL AND FINANCIAL INCLUSION

SKILLS FOR A DIGITAL FUTURE

Telenor is helping to increase social and financial inclusion through a range of 
digital tools and services.

Telenor is equipping children and adults with skills and knowledge to manage 
the benefits and risks that come with being online.

CHILDREN’S ONLINE SAFETY 
Telenor continued to implement a number of child online safety 

initiatives across our countries of operation in 2019. In Norway, 

Bruk Hue has now helped to educate 388,000 children and  

parents since 2009 about digital bullying and staying safe 

online. In Malaysia, since 2011 Digi CyberSAFE has engaged more 

than 800,000 school children, teachers, and parents through 

awareness talks, training programmes and educational resour-

ces. And in Bangladesh our child online safety initiatives have 

reached over one million students.

FINANCIAL INCLUSION
In 2019, Telenor continued to provide different digital financial 

services in our countries of operation, in order to connect people 

to secure and accessible banking and support underprivileged 

communities. For example, Wave Money in Myanmar facilitated 

humanitarian aid disbursements for the World Food Program 

(WFP) and aided with settlement of pensions via mobile money 

together with Myanmar Economic Bank.

DIGITAL LITERACY 
Telenor has a number of initiatives that provide smartphone and 

computer-based literacy training and online education in 2019. 

In Thailand for example, our NET Arsa programme has resulted 

in over one million trainers teaching others in digital literacy 

skills. In Myanmar, our 60 online hubs called Lighthouses have 

continued to train rural communities — over 162,000 students 

in Myanmar have now received training in digital literacy and 

online safety through the programme. 

VALUE ADDED SERVICES FOR FARMERS 
Telenor is continuing to support rural farmers in some of our 

Asian markets through mobile services. Telenor Pakistan’s 

Khushaal Zamindar is a free-of-charge mobile-based service 

providing localised, contextualised, and customised weather 

forecasts and actionable agricultural advice to farmers. There 

is also a separate service for Pakistan’s female farmers called 

Khushaal Aangan which additionally provides guidance on 

improving family health through nutrition and hygiene. 

SDGs addressed
Our online safety initiatives help to make the 

internet a more safe and inclusive environment 

(10.2), through educational material creating 

the right skills and knowledge to navigate the 

digital world (4.7). These measures also help 

to combat digital abuse and online violence 

against children (16.2).

SDGs addressed
Telenor’s financial inclusion initiatives impro-

ve access to convenient and secure financial 

services (1.4, 8.10, 10.5) and facilitate secure 

transfers of migrant remittances (10.C), enab-

led by partnerships with public and private 

actors (17.16).

SDGs addressed
Together with public sector partners including 

governments (17.17), we continue to extend 

access to the internet (9.C) and help young 

people and adults to achieve digital literacy 

(4.6) in order to reduce inequalities within 

society (10.2). 

SDGs addressed
Our smart farming initiatives help to make 

small scale farming practices more resilient 

(2.4), especially in the light of climate change 

(13.1) by promoting the adoption of ICT in less 

developed countries (9.C) in a manner that 

encourages more sustainable production and 

consumption (12.A).

Challenges Equipping all communities with skills for a digital future continues to require specifically adapted approaches. Children are particularly vulnerable, 

which is why we have specific initiatives to protect them. Read more in the 2019 Sustainability Report.

Challenges As connectivity continues to increase, improving digital literacy remains a priority to ensure access to financially and socially inclusive 

services. Read more about how we are extending support to underserved communities in the 2019 Sustainability Report. 
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Analytical tool
A deep dive into Telenor’s sustainability 
performance figures is available by 
downloading the Telenor Group 
Sustainability Performance Analytical 
tool 2017 where figures are separated 
per Business Unit and covers 2012 – 
2017 www.telenor.com/sustainability-
performance-analytical-tool.

GRI index
Telenor reports its sustainability 
performance in accordance with the GRI 
Sustainable Reporting Standards. These
standards incorporate the key concepts 
and disclosures from GRI G4 guidelines 

with a new and improved structure and 
format. The standards are issued by the 
Global Sustainability Standards Board
(GSSB), and we use them to report 
publicly on our impacts on the economy, 
the environment and society. GRI 
represents a universally applicable, 
comparable framework which facilitates 
transparency and accountability.
Telenor’s GRI index can be found here: 
www.telenor.com/sustainability/
reporting/gri-index.

Verification statement
DNV GL has been commissioned by 
Telenor to carry out an independent 

review of the Sustainability Report 2017, 
in particular to assess the accuracy of 
claims. The engagement has been 
undertaken in accordance with the 
requirements in the ISAE 3000 standard 
as well as DNV GL’s general method for 
assessments of sustainability reporting.

SUSTAINABILITY ANALYTICS / NON-FINANCIAL DATA

Fornebu, 20 March 2018

Gunn Wærsted Jørgen Kildahl
Chair Vice Chair of the Board

Jon Erik Reinhardsen Jacob Aqraou Grethe Viksaas Sally Davis Roger Rønning
Board member Board member Board member Board member Board member

René Richard Obermann Sabah Qayyum Harald Stavn Sigve Brekke
Board member Board member Board member President & CEO
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Read more about sustainability in Telenor at www.telenor.com/sustainability 


